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Executive Summary 

The deliverable 9.3 is a public document of the Application of Solar Thermal Energy to Processes                
(ASTEP) project, prepared as part of the Work Package (WP) 9 “Communication, Dissemination and              
Exploitation” and addresses Task 9.1 ‘Communication Strategy Activities’. 

ASTEP is fully committed to the main objective of fostering public engagement. General public              
awareness and acceptance of its active role in the renewable energy market is crucial for the success                 
of the energy transition. 

The aim of the communication activities within the project is to inform as many people as possible                 
about the existence, its activities, and the results of the project. For this purpose, various               
communication actions are undertaken to maximize the visibility of the project and its impact. This               
greatly benefits the project but also the partners, as the project results can be further exploited or                 
used in future research projects. There is a need to demonstrate the knowledge and the excellence                
in the field of solar thermal energy utilization and the pioneering research projects for industrial               
application.  

The launch of an official webpage for ASTEP project belongs, according to the Grant Agreement (GA),                
to the mass and general communication strategy that has been defined for promoting the project               
and its main results by establishing and keeping up to date the informational website of the project.  

The current document provides a detailed description and analysis of the project’s website and social               
media profiles that serve as the primary contact point for external users and includes general               
information and updates on the progress made by ASTEP, and will continuously be updated until the                
completion of the project. In addition, the website structure and design implementation are             
described as well as the administration of the website and the targeted groups. 

The first version of the website is ready and publicly available at ​https://www.astepproject.eu/​.             
Access to the social media profiles of the project are also provided through this document. LinkedIn                
and Twitter accounts have already been set up as additional dissemination tools and are accessible               
via the following links:  

https://www.linkedin.com/company/astep-h2020/?viewAsMember=true 
https://twitter.com/astepproject 

All the above mentioned links to access the online project’s presence have already been provided to                
the Consortium. 
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Disclaimer 

The content of the publication herein is the sole responsibility of the publishers and it does not                 
necessarily represent the views expressed by the European Commission or its services. 

Any dissemination of results and any communication activity related to the action, reflects only the               
author's view and it does not necessarily represent the views expressed by the European              
Commission or its services. 

While the information contained in the documents is believed to be accurate, the authors(s) or any                
other participant in the ASTEP consortium make no warranty of any kind with regard to this                
material including, but not limited to the implied warranties of merchantability and fitness for a               
particular purpose. 

Neither the ASTEP Consortium nor any of its members, their officers, employees, or agents shall be                
responsible or liable in negligence or otherwise howsoever in respect of any inaccuracy or              
omission herein. 

Without derogating from the generality of the foregoing neither the ASTEP Consortium nor any of               
its members, their officers, employees or agents shall be liable for any direct or indirect or                
consequential loss or damage caused by or arising from any information advice or inaccuracy or               
omission herein. 
 

Copyright message 

© ASTEP Consortium, 2020-2024. All rights reserved. Licensed to the Innovation and Networks. 
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1. Introduction

The deliverable ​“D9.3 – Project website and social media profiles” ​of ASTEP project is part of the                 
WorkPackage (WP)9 ‘Communication, Dissemination and Exploitation’ and discusses the projects          
requirements of online presence, the structure of the project’s official website itself as well as the                
setup of other social media channels. It addresses Task 9.1 ‘Communication Strategy Activities’ [1,2]              
as per the project’s Grant Agreement (GA), a website uniquely dedicated to the ASTEP project, a                
LinkedIn profile and a Twitter account creation is a part of the communication strategy. 

A website has been designed and launched by eBOS Technologies, acting as the central source for all                 
project information, description, objectives, updates, latest developments, as well as dissemination           
activities and other events relevant to the ASTEP project and its stakeholders. All partners are               
entitled to publish the project results in the usual scientific form and all concept publications are                
published on the website and submitted to all partners together. 

Correspondingly, the project’s social media profiles were created by ADSC as additional            
dissemination tools and will be frequently updated until the completion of the project. 

As per the project’s GA, the target audience of the website is its consortium, the researchers, related                 
industries, and the general public. An extremely imperative requirement to ensure exploitation, high             
impact and increased interest in the project’s results, is to cautiously and effectively disseminate and               
communicate the appropriate information to the relevant audience, in a concise, well-articulated,            
understandable and attractively wrapped manner. Communicating the right information and          
messages to the right people, using the right language and suitable means is the key to a successful                  
dissemination strategy [1]. 

1.1. Mapping ASTEP Outputs 

The purpose of this section is to map ASTEP’s Grant Agreement commitments, both within the formal                
Deliverable and Task description, against the project’s respective outputs and work performed. 

Table 1.Adherence to ASTEP’s GA Deliverable & Task Descriptions. 

TASK 

Task 9.1 ‘Communication Strategy Activities’ Section 2, Annex I & II 

Target audience will be identified, ranging from       

researchers, solar energy companies,    

industries/SMEs, the public etc. in order to       

develop complementary communication and    

dissemination strategies. ASTEP will develop     

and implement a communication strategy by      

Month 6, raise the awareness with entities such        

as the IEA Solar Energy Programme, the       

International Renewable Energy Association,    

Solar Heat Europe. To implement the      

communication strategy, we will set up a       

website and social media project accounts (i.e.       

Twitter, LinkedIn), design and circulate leaflets      

and conference posters, and release press      

releases. 

ASTEP’s official website is part of the       

communication and dissemination plan. The     

project’s website acts as the central source for        

all project information, description, objectives,     

updates, latest developments as well as links to        

relevant pages for several types of end users,        

dissemination activities and other events     

valuable to the ASTEP project and its       

stakeholders. 

The report gives a detailed description and       

screenshots from the project’s website and the       

social media profiles (currently Linkedin and      

Twitter). The social media profiles are vital tools        

to increase the audience and share up-to-date       

information about the project, its events, Solar       

Page 9 of 60 



D9.3 ‘Project Website and social media profiles’ 

The website will serve as the primary contact        

point for external users and will include general        

information and updates on the progress made       

by ASTEP. The website will be divided into pages         

specifically focused on different end users      

(scientists, chemical energy, systems catalysis     

and material engineering and manufacturing     

industries, and the public), and serve as a        

central hub for all communication to the wider        

public. 

Energy Helix, etc. By Month 12 we will also         

create a Youtube channel where we will share        

content from the training provided in the frame        

of the project. Screenshots of the social media        

profiles and information about their creation is       

shown in this document.  

DELIVERABLE 

‘D9.3 – Project website and social media 

profiles​’ 
Section 2 & 3, Annex I & II 

Development and publication of website and      

social media profiles. 

A website dedicated to the ASTEP project has        

been designed and launched by eBOS      

Technologies Ltd, acting as the central source of        

all project information, updates, dissemination     

activities and other events valuable to the       

ASTEP project and its stakeholders.     

Correspondingly, the project’s social media     

profiles (Linkedin and Twitter) were created by       

ADSC. They are very important tools to       

communicate the ASTEP´s accomplishments and     

events associated with the project. The social       

media profiles make it possible to create a        

network of users with similar interests who can        

share their opinions and knowledge. The      

content of the project’s social media profiles       

and website will be coordinated and be       

regularly updated until the completion of the       

project. 

 

1.2. Deliverable Overview and Structure 

Based on the objectives and the work supported under T9.1, an exclusive website was designed and                
developed for the ASTEP project as well as social media profiles.  

Chapter 1 is the introduction of the deliverable describing its objectives, the overall concept, and its                
structure.  The ASTEP outputs are also summarized. 

Chapter 2 provides a description on how the chosen project logo was designed. 

Chapter 3 provides an extensive description of the project’s website. The website structure, the              
developed method used, along with its navigation headings and the constantly updated content are              
presented together with screenshots from the project’s official website. Apart from the            
administration performed on the website (i.e. update content etc.), the website's target audience             
and objectives are outlined. 

Chapter 4 includes the corresponding information about the project’s social media profiles, mainly             
Linkedin and Twitter. We are using these media profiles to make the ASTEP project recognisable               
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among the solar energy experts and reach a wider audience in an efficient way, making it possible to                  
share comments and opinions and interact. There is a possibility of using some other social media                
profiles, e.g. Researchgate and YouTube. As the project is further developed, we will evaluate if               
additional channels are needed. 

Chapter 5 offers the conclusion of the document.  

Finally, Annex I provides the initial ‘homepage’ design mock-ups and Annex II provides screenshots              
from all the pages of the official launched and live project’s website. Annex III provides a template for                  
the partners to fill in the information they want to share via the social media profiles.  
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2. ASTEP Logo 

Prior to designing the website, the brand of the project had to be established. The final logo was                  
based on the project’s core subject which is ‘solar energy’. Thus, ASTEP’s logo had to emphasise the                 
sun. 

Figure 1 below shows the project’s logo, which after several iterations, drew the main inspiration               
from the sun’s golden colour. The structure of the light was then layered to have ASTEP’s logo                 
represent the sun’s whirling magnetic fields and layers, in addition to the sun’s golden colour palette,                
to make it visually familiar to all stakeholders and the public. Furthermore, the specific letter design                
with a coarse type of font was used to refer to an industrial design. 

 

 

 

 

 

Figure 1: ASTEP Logo 
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3. ASTEP website

3.1. Introduction 

A project’s website is a powerful tool for communication and a unique way to connect with the 
world, as well as a beneficial tool to develop an online reputation of the project.  

Building an official project website and social media profiles is one of the communications ​and 
marketing approaches to engage the project’s audience and inform them about the project’s 
progress, news, and events as well as its results​. It is also a GA requirement since the success of a 
project depends strongly on efficient communication and coordination, and the website is an 
essential tool to achieve this goal. 

A website uniquely dedicated to the ASTEP project has been designed and launched acting as the 
central source of all project information, description, objectives, updates, latest developments as 
well as, numerous dissemination activities and other events valuable to the ASTEP project and its 
stakeholders [1]. 

This chapter outlines all aspects of the ASTEP website, how it is structured, and how it was developed 
to serve as the main online presence of the project.  

The project’s website uses an ultramodern technology to distribute rich in contented material to the 
visitor. It can be publicly accessed using the following url: ​www.astepproject.eu 

3.2 Website structure and development 

A website’s structure refers to how the website is set up and how the content of the website is 
organized. The Website structure has been developed using a responsive web design platform and 
based on the WordPress Content Management System (CMS) described in section 3.6. A clear and 
strong website’s structure is important, as it benefits the user’s experience and supports the viewers 
in finding their way on the website easily, using internal linking structure to the most essential 
content. According to Hendriks [3], Internal links connect pages and posts, and it is something the 
site owner controls that will guide the visitors to the most important pages and posts of the website. 
It helps the visitor to navigate through the website with ease and click on the newest posts that are 
linked through the homepage in order to find them quicker under the several sub-tabs ​​. 

3.2.1 Graphical User Interface (GUI) principles 

For the design and implementation of the ASTEP’s official website, the Graphical User Interface (GUI) 
principles [4] ​were used in software application programming in the area of human-computer 
interaction. The aim was to enhance the efficiency and effortless use of the underlying logical design, 
along with methods of user-centred design, in order to ensure that the visual language introduced in 
the website design is well-tailored and clear to the visitors. 

Some of the generally acceptable principles [5] ​that were adapted in the ASTEP website design and 
development are: 

● Aesthetically pleasing visual: ​Provides visual appeal by following a few presentation and           
graphic design principles:

o Provides meaningful contrast between screen elements.
o Creation of groupings while align screen elements and groups.
o Use colours and graphics effectively and simply.

● Clarity: ​The interface is visually, conceptually, and linguistically clear, including:
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o Visual elements. 
o Functions. 
o Metaphors, words and text. 

● Comprehensibility: ​The interface is easily understood and its flow can be effortlessly            
learned.  

● Consistency: ​The interface looks, acts, and operates the same throughout.  
o The same action always yields the same result. 
o The position of standard elements remains the same. 

● Control: ​The user controls the interaction. 
o Actions result from explicit user requests. 
o Actions are performed quickly. 
o Actions are capable of interruption or termination. 
o The visitor is never interrupted by errors. 

● Efficiency:  
o Minimum user’s eye and hand movements. 
o Transitions between various controls flow easily and freely. 
o Navigation paths are as short as possible. 

● Simplicity:  
o Provides a simple interface and defaults. 
o Minimizes screen alignment points. 
o Simple common actions, presents common and necessary functions first. 
o Provides uniformity and consistency. 
o Features important functions prominently. 

 

3.2.2. Website Navigation Structure 

Figure 2 illustrates the structure designed to best portray all ASTEP’s materials and forthcoming news               
and results. 
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Figure 2: ASTEP Website structure 

 

3.3 ASTEP Website contents 

The “Home” page of the ASTEP website is the one which loads first when the user enters the website                   
in a web browser. It has been designed to highlight the importance of the project and to attract                  
visitors.  Screenshots from the “Home” page of the website are shown in the figures below. 

 

Figure 3: ASTEP Website Homepage 1 of 4 (landing on) 
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Figure 3 above reveals that the project’s logo is primarily presented in the headline, along with the                 
links to the project’s social media channels and the private communication channel between the              
project’s consortium, Microsoft Teams. The Microsoft Teams is a unified communication and            
collaboration platform that combines persistent workplace chat, video meetings, file storage, and            
application integration. It is visible to everyone but only the consortium members are able to sign in                 
(by using their credentials, they are guided to the ASTEP private group, as it is described in [6]). 

A search tool is also available on the website. Users can search for content within the webpage using                  
a specific keyword or key phrases.  

The clearly visible navigation menu underneath includes the different headings that navigate the user              
to all sections of the website quickly and easily. The navigation menu has seven main sections:                
Home, About, Case Studies, Dissemination & Communication, News & Events, End-users, and Contact             
us.  

The “Header” section has been designed in a way that guides the user to navigate within the website.                  
That’s why it is accessible from all the pages. Moreover, by clicking the project’s logo the user is                  
always redirected back to the homepage. In the centre of the page, a background picture relevant to                 
the project is revealed.  

At the bottom of the homepage, the visitor will come across the “Cookies Policy,” which is further                 
described in section 3.5 and 3.5.3 of this document. 

By scrolling down the homepage, as Figure 4 below reveals, the user will see a short description of                  
the ASTEP project with a central button that directs the visitor to learn more “​About ASTEP.”  

 

 

Figure 4: ASTEP Website Homepage 2 of 4 (middle part) 

 

Furthermore, the ‘​News & Events​’ homepage section shows the headlines of the three latest              
posts/announcements regarding the project to capture the public’s attention. It is a rotation of all               
available news and events announcements. The visitor will be able to read more in any of the                 
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preferred posts by clicking on the heading or the “Read more” link underneath and will be guided to                  
the full post/announcement via the internal link accordingly. 

 

 

Figure 5: ASTEP Website Homepage 3 of 4 (project synopsis & consortium) 

 

Figure 5 above shows a brief synopsis of the project and the “Consortium” section, which is a                 
rotation gallery of all 16 partner’s logos (universities, SMEs, and industrial companies). 

In addition, as seen in Figure 5, six key roles of the Management Support Team (MST) of the project                   
are listed.  

A dedicated area for the subscription to the project’s newsletter is available right after, as seen in                 
Figure 6 below. The “Subscribe” button directs the visitors to a new page where they can subscribe                 
to the project’s newsletter by registering their email address. 

Figure 6: ASTEP Website Homepage 4 of 4 (footer) 
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The main objective of the project is declared in the footer of the page, along with the site links and 
the project’s social media profiles to follow, as Figure 6 above displays. 

3.3.1. ASTEP Website Navigation Menu 

The navigation menu is part of the header and includes (as shown in Figures 2 and 3, and
as mentioned earlier) the links that take the visitors to other parts of the website.  

In the ASTEP website there are seven main pages: 

● Home,
● About,
● Case Studies,
● Dissemination & Communication,
● News & Events,
● End-users, and
● Contact us.

3.3.1.1. Home 

The Home page is described in the earlier section of this document (see Section 3.3). 

3.3.1.2. About 

The ‘About’ section (as seen below in Figure 7) accommodates the following tabs: the 
objectives, overall concept of the project, the methodology, and the consortium. Upon clicking 
on any of the tabs, the visitor will be able to read more about the project. 

Figure 7: Navigation Menu: About 

3.3.1.3. Case Studies 

Within the ASTEP project, there are 2 ‘Case Studies,’ where we will be testing the ASTEP concept at                  
real operational conditions. Results will be uploaded accordingly for dissemination: 
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● Mandrekas (Greek dairy industry)

The first site is the Greek dairy company MANDREKAS, located at a latitude of 37.93 N (Corinth, 

Greece) with a heating demand for steam at 175ºC and a cooling demand at 5ºC. It is one of the 

largest private label Greek Yoghurt producers in Greece with core business to be the production of 

yoghurt, yoghurt derivatives, and other milk products for private labels/brands all over the world. 

● ArcelorMittal (steel industry)

The second industrial site is the world’s leading steel and mining company, ArcelorMittal, with a 

heating demand above 220 ºC for a factory located at a latitude of 47.1 N (Iasi, Romania).  

More details and screenshots are provided within the Annex II and on the ASTEP website: 

https://www.astepproject.eu/​.  

3.3.1.4. Dissemination & Communication 

This section holds an overview and repository of all published information of the project and the 
related industry. As per the GA, communicating the findings and respective knowledge gained from 
the project’s collaborative efforts to the relevant identified ASTEP target audience is important to 
maintain a momentum between the partners and industry members alike. Communication is not 
something that should be dealt as a side task but on the contrary, it is one of the topmost aspects, 
priorities and prerequisites of running a successful research project [1]. 

The subpages of Dissemination & Communication hold: 

● Publications, scientific articles, conference papers
● Press releases
● Public deliverables (all 16 public deliverables will be available upon submission and the            

Project Officer’s approval)
● ‘Database’ (this subsection is a private section which is dedicated to storing and accessing             

the project’s database. The dataset description will clearly define the nature of the data             
[generated or collected], type of data [testing, modelling, literature/market research],         
potential use of the data/results [internal, benchmark, publication, etc.] and for whom the            
data could be of value. Through the website of the project, the database will be shared with                
the partners and the EU Commission, and if proceed to the external parties, with a lifetime of                
5 years after the end of the project [1])

● Results (links to other relevant data sources will be included such as the exploitation of the               
results)

● Web-Training (as per GA, the full offer of the free of charge training, webinars, lectures, and               
workshops connected with the solar thermal energy will be accessible on the project’s            
website; training will be provided in several forms - the emphasis will be put on workshops               
and webinars that will be offered at major events of the research community)

3.3.1.5. News & Events 

The ‘News & Events’ page will be continuously updated with the news and events during the lifetime                 
of the project. The first visible post is the ASTEP Kick-off Meeting, which due to COVID-19 was held                  
virtually on the 27​th​ and 28​th​ of May 2020. 
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3.3.1.6. End-users 

The “End-users” tab, as per the GA, is divided into pages specifically focused on different end-users                
(scientists, systems catalysis, chemical energy, energy engineering, material engineering,         
manufacturing industries, and the general public) that serve as a central hub for all communication               
to the wider public.  

Information will be regularly gathered from the partners in order to create materials easy to               
understand and attractive for society. It will be released through the project’s website [1]. 

 

3.3.1.7. Contact Us 

The ‘contact us’ page of the website is where a visitor will be able to submit any requests or                   
enquiries regarding the ASTEP project through an online form or using the general project’s email               
address. The email will be handled via the project Coordinator and the Communications Manager.  

Screenshots of all the sub-pages and their content can be found in Annex II: “Final - Live - ASTEP                   
Website.”  

 

3.4. Target Audience 

The aim of the communication activities within the project is to inform as many people as possible                 
about the existence, its activities, and the results of the project.  

As per the GA, ASTEP’s website target audience is the project’s consortium, European Commission,              
researchers, several related industries, and the general public. Academic audience will have the             
opportunity to benefit from the public reports and research data published. In addition, journalists              
and the public will be able to find potentially interesting information in the ‘News & Events’ section.  

 

3.4.1. Target group basis 

Target group basis selection for ASTEP is: 

● Related industries and stakeholders 

● Associations and bodies representing interests of their members 

● Relevant academia representatives 

● Publications and journals with readers interested in solar energy subjects 

● Entities who can reach users interested in the project 

● Entities who can disseminate the project’s goals 

● Policymakers who can make use of the project's outputs  

● Users who could benefit from the project’s results 

 

As per the GA, all the dissemination and communication activities will be directed at the following                
recipients to create a significant footprint in the awareness of the above listed societies about how                
the Sundial, based on solar thermal energy, will affect the overall effectiveness and costs of the                
industrial processes, the environmental benefits and the valuable information obtained from the            
tests to support future research [1]: 

● academic society majoring in the field of solar thermal energy 
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● representatives of industry stakeholders

● regional and national authorities

● citizens of the regions involved

● students on every step of education.

ASTEP’s dissemination and communication approach includes: 

● publications (e.g. eNewsletter of the project - 2 issues per year)

● organization of workshops or webinars for the academia and industry

● expert’s lectures and workshops for students and citizens

● expansion of the teaching program in some of the consortium’s institutions

● free of charge training, webinars, lectures, and workshops on solar thermal energy.

In this context, the communication plan for promoting this project and its results include an efficient 
and effective mix of both personalized and mass communication tools. Furthermore, it should be 
emphasized that for each target audience a distinct strategy with adjusted messages, means and 
language needs to be used. 

3.5. General Data Protection Regulation (GDPR) 

The primary purpose of GDPR is to protect the personal data of EU nationals by enforcing regulations 
which cover the responsibilities of data processors and controllers. 

3.5.1. Terms of Service 

The ‘Terms of Service’ internal link is visible under the footer of the ASTEP website, on the left-hand 
side (as seen in Figure 6). The link redirects users to a new page where they are asked to agree 
and accept all terms and conditions written within. The visitor cannot use this website if they 
disagree with any of the website standard Terms and Conditions. 

Terms & Conditions manage the visitors' use of the ASTEP website. Including clear and fair website 
terms of service helps and protects the ASTEP website and its users. These terms and conditions set 
out key issues such as acceptable use, what we expect from the visitors when they use the ASTEP 
website, as well as privacy, cookies, registration and passwords, links to other sites, termination and 
disclaimers of responsibility [7]. Terms and conditions are necessary to protect ASTEP website from 
liability of a user relying on the information or the goods provided by the site and then suffering a 
loss. 

3.5.2. Privacy Policy 

The ‘privacy policy’ internal link is also visible under the footer of the ASTEP website (as seen in 
Figure 6). The link is referring to a new privacy policy page regarding the website where the 
visitor can learn more on the set of guidelines regarding what information is eligible for collection, 
and how that information may be used. This Privacy Notice informs the visitor as to how the 
ASTEP Consortium collects and processes information about him/her and in particular, 
personal data. It lists the categories of data, the purpose of collecting them, and the principles 
the ASTEP Consortium adhere to. 
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A privacy policy is a legal document that details how a website gathers, stores, shares, and sells data 
about its visitors [8]. This also protects the project against potential liabilities that could arise, not 
only by visitors but also by governmental agencies. 

3.5.3. Cookies policy 

“A cookie is a small piece of data (text file) that a website stores on your computer or mobile device 
when you visit the site” [9]. Cookies do a lot of different jobs, such as letting you navigate between 
pages efficiently, remembering your preferences and generally improving the user experience. They 
can also help to ensure that the advertisements you see online are more relevant to you and your 
interests. The purpose of using the cookies is to keep a record of the user’s most recent visit 
or frequently used sites and to help the website keep track of the number of visits and activities.  

When visiting ASTEP’s website, a cookies policy pop-up will be prompted to accept, as shown in 
Figure 2 and additionally in Figure 8 below. The policy informs the user of how the website manages 
cookies. The use of these cookies is purely for internal research on how the service we provide for all 
our users can be improved.  

Figure 8: ASTEP website - Cookies policy 

The visitor can block the cookies by activating the setting on their browser that allows them to refuse 
the setting of all or some cookies and therefore exercising their GDPR subject rights to delete or 
amend their data. 

3.5.3.1. Cookie Settings 

Figure 9 demonstrates the cookie settings and the ‘privacy overview’ of the cookies used in ASTEP 
website, while Figure 10 shows the ‘strictly necessary cookies’ that should be enabled at all times so 
that the visitor’s preferences are saved for future use. If the visitor disables this cookie, their 
preferences will not be saved and every time they later visit the ASTEP website, they will need to 
enable or disable these cookies again. These cookies are strictly necessary to enable the user to 
move around the site.  

The cookies simply assess how the user interacts with the project’s website as an anonymous user 
(the data gathered does not identify them personally). Moreover, this data is not shared with any 
third parties or used for any other purpose. 

All GDPR requirements on ASTEP website are met and are powered by GDPR Cookie Compliance [10]. 
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Figure 9: ASTEP website – Cookies policy –Settings – Privacy Overview 

Figure 10: ASTEP website – Strictly Necessary Cookies 

3.5.4. Google Analytics 

Google Analytics, according to Thakur [11], is one of the most popular digital analytics software. 
It allows us to analyse in-depth information about the experience the visitors had on ASTEP’s 
website. It provides valuable insights that can shape the success strategy of a website. An idea 
is to use Google Analytics to collect data about ASTEP’s website usage in a later stage for 
future usage or statistics gathering. 

This data will not include personally identifiable information, but rather: 
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● average session duration and percentage of new sessions,

● what pages were visited,

● what was performed (e.g. how many clicks),

● demographic statistics (e.g. sessions per country),

● the preferred language used,

● what device was accessed (e.g. computer/mobile etc.),

● what system was on (e.g. android/apple etc.).

Hence, the data to be collected will indicate the behaviour of the website’s audience, consuming 
information, numbers, and statistics from Google Analytics that will be helpful to maximize the 
website’s performance and deliver better results onwards.  

3.6. Website Administration 

This subsection describes the administration progression of the ASTEP website. 

The ASTEP website has been built using the WordPress Content Management System (CMS), which is 
provided by ‘Bluehost’, a leading web hosting solutions company [12].  

The website as well as the social media profiles will continuously be updated with new content, 
dissemination material, news and events during the lifetime of the project. This means that the 
website and its structure will require continuous maintenance.  

3.6.1. WordPress Content Management System (CMS) 

The WordPress CMS [13] is an interface that allows users to publish content directly to the Web. It 
is a complete browser-based solution that empowers the users to create and easily maintain 
their websites in building a strong online presence. It's the ultimate solution for corporate 
websites and the tool to deliver significant dissemination results. It can manage all the 
workflow needs, while allowing website content management and customization. 

Access to the WordPress CMS is defined for a set of users who can view, add, edit, and publish the 
content within. This reduces duplicate work by allowing selected users to view the work status of 
content that has already been worked on by other users in the group [7]. 

The WordPress CMS allows users, as the Administrator or the Editor, to create, edit and publish 
content from anywhere at any time. Because content is added to the provided server, the 
operational aspects of the WordPress CMS are not installed on the users' personal computers [7]. 
WordPress has been chosen due to its functionality and security. 
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4. ASTEP Social Media Channels

4.1. Introduction 

We chose Linkedin and Twitter as the main social media profiles to be developed, as they are the                  
most popular social media sites used for project management purposes. We will later evaluate if it                
would be beneficial for the project to open other social media profiles (e.g. Facebook, Instagram,               
Researchgate). 

Linkedin is a free professional media network, with more than 675 million members. It provides               
information about different companies and individuals, mainly to increase the visibility of their             
business activities and professional profiles.  

This network: 

• Initially was created as a place to publish or look for a job opportunity. Each user can publish                 
information about his/her education and professional experience. On the other hand, the           
companies publish their job vacancies and enable users to apply for jobs through the site.

• There is also a section that provides LinkedIn users with some of the latest news from around                
the world.

• If you are a member of the network, it is possible for you to get in touch with companies and                   
individuals, which you might find of interest. You can also become a member of certain              
groups to follow certain themes, activities or sectors.

• It is possible to share posts with all the participants of the network or with a selected                
audience. The large number of LinkedIn users means it is easy to reach a wide audience in a                 
very fast way.

There are three ways to share the information:

A) Make it public to all members,
B) Make it available just for a certain group of individuals, or
C) Send a private message to someone.

Twitter is a free microblogging service with more than 300 million users. This social media profile                
allows its users to publish short messages (maximum 280 characters) called Tweets. It is becoming               
increasingly popular, but the main update was introduced in 2009 when it changed the user’s               
proposal from “what are you doing?” to “what is happening?”. Twitter makes it possible to publish                
information and connect people with similar interests in a very efficient way. 

We expect that these two social media networks will help us reach the wide range of audience and                  
communicate the project’s advancements and activities efficiently. The objective is to increase the             
number of followers in our social media profiles by 50 users each year. 

4.2. ASTEP’s LinkedIn profile 

Our first goal is to explain the ASTEP project, its objectives, its partners and their roles to the                  
audience. Once the partners become a part of the project´s LinkedIn web page, they are the                
followers. The contacts of the followers might be interested in following the project´s LinkedIn page               
as well. Once a follower is connected to the ASTEP’s LinkedIn webpage, any             
post/announcement/news or information published at the project’s LinkedIn webpage is visible to            
the followers. 
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The following actions with respect to the news or information posted on the ASTEP Linkedin page are                 
available to any Linkedin member:  

• support the content/post with 4 possible reactions
• leave a comment
• share the content with others.

This means that the ASTEP followers are updated on any news related to the ASTEP. 

We will search for Linkedin pages from scientific and technical European platforms such as Solar 
Concentra [14], European organizations such as IEA [15], and LinkedIn groups related to the 
energy sector that could be interested in our project’s activities. They are continuously invited to 
be the followers of the ASTEP Linkedin page. 

Furthermore, we publish attractive information about the project and the solar energy sector’s 
events. Those who find the information interesting could become our followers and interact with us 
by sharing their opinion in comments. 

The ASTEP´s Linkedin web page was created in the second month and all partners who have agreed 
will be mentioned in one of the very first posts. This means they will be notified about the page and 
will be able join us and become the followers of the project’s page. Moreover, we have suggested to 
the ASTEP partners to include the project in their private profiles under ‘Accomplishments/Projects,’ 
so that ASTEP would appear in their profile. The following information can be provided by the 
partners: 

Project Name: ASTEP (APPLICATION OF SOLAR THERMAL ENERGY TO PROCESSES) 

Choose “I am currently working at this project” box 

Start date: May 2020 

Project URL: http://www.astepproject.eu. 

Description: Application of Solar Thermal Energy to Processes (ASTEP) will create a new             
innovative Solar Heating for Industrial Processes (SHIP) concept focused on overcoming           
the current limitations of these systems. This solution is based on modular and flexible              
integration of two innovative designs for the solar collector (SunDial) and the Thermal             
Energy Storage (TES, based on Phase Change Materials, PCM) integrated via a control             
system which will allow flexible operation to maintain continuous service against the            
unpredictable nature of the solar source and partially during night operation. 

ASTEP will demonstrate its capability to cover a substantial part of the heat demand of               
the process industry at temperatures above 150 ºC and for latitudes where current             
designs are not able to supply it. 
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Figure 11: ASTEP´s information as Project in Private Linkedin profile 
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Figure 12: ASTEP´s Linkedin page 

 

In order to have a successful Linkedin page, we need to make attractive posts and publish                
information in the profile, so that partners and followers are encouraged to interact with the               
consortium by leaving comments and sharing our content. 

In Annex III, we provide the ASTEP partners with a template, which they can use to let us know about                    
the information that can be published on the project’s Linkedin profile. They should submit it to                
info@astepproject.eu​.  

 

4.3. ASTEP’s Twitter page 

The first step in creating a Twitter page for the project was choosing its name (@AstepProject).                
Following this, the ASTEP partners have started working on creating a list of relevant organizations               
and members of the scientific and technical thermal solar energy community. We are trying to find                
their corresponding Twitter profiles and follow them. Additionally, we have invited our ASTEP             
partners to follow our Twitter page. Thus we are obtaining up to date information about the                
upcoming events and other news related to the solar energy sector.  

The following functionalities are available on Twitter: 

● likes (heart icon) 
● retweets (sharing other user’s posts) 
● comments 
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● private messages. 

Twitter makes it possible to share information in a very fast way. It helps to keep the Twitter                  
members updated and encourages them to interact with one another. 

The ASTEP Twitter page is available at: ​@AstepProject. 

 

Figure 13: ASTEP´s Twitter page 

 

A successful Twitter account requires one to be active in the network, to share interesting               
information regularly and to interact with other users by retweeting and liking their posts. It is very                 
important to use an appropriate (fairly informal) language in one’s Tweets. 

In Annex III we provide the partners with a template, which they can use to let us know about the                    
information that they would like to be published in this Twitter profile. They should submit it to                 
info@astepproject.eu​.  
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4.4. YouTube channel 

By Month 12 we are aiming to create a YouTube account in order to host the videos from the training                    
we will offer. The cascade training will ensure that the project’s realization will support not only the                 
participating scientists, but also their departments, universities, and the national or international            
industry representatives. The full offer of free of charge training, webinars, lectures and workshops              
related to solar thermal energy will be published on the project’s website (at least 2 per year). If                  
there are companies interested, even if not involved in ASTEP, they would be able to get in touch                  
with the project members and order such services. 

Although the training should take place on a certain time and date, the video of the training will                  
remain available to the public. By using the YouTube channel, we will have the opportunity to share                 
the materials from the training with a wider audience. YouTube is a very popular channel as it is                  
accessible to everyone with internet access free of charge. 

 

 

Figure 14: YouTube appearance for ASTEP training 

  

Page 30 of 60 
 



D9.3 ‘Project Website and social media profiles’ 

5. Conclusion

This deliverable is part of the Task 9.1 ‘Communication Strategy Activities’ under the WP9              
‘Communication, Dissemination and Exploitation.’ The website and the social media profiles, i.e.            
LinkedIn and Twitter, have been created, and our aim is to regularly update them and to ensure                 
coordination of activities in order to maximize engagement and impact.  

A project’s website is considered the primary online hub for external users that includes general               
information and updates on the progress the project has made. It is the easiest way to ensure the                  
visibility of the project among its target audience.  

Links to ASTEP’s website and the project’s social media profiles (LinkedIn and Twitter) are provided               
within this document. The website structure choice and how the administration of the website is               
performed is also described along with the methodology behind the design and development of the               
project’s logo and the website as such. The social media profiles have been created based on the                 
ASTEP webpage structure and design, so that they are easily identified and contents are coordinated.  

The success of the ASTEP project strongly depends on efficient communication and coordination, and              
the website and the social media profiles are part of the essential tools to achieve this goal. All the                   
partners will help to increase the visibility regarding the potential of employing solar thermal energy               
in industrial processes. The website and the social media accounts will continuously be improved and               
updated with dissemination material and news and events during the lifetime of the project.  

The intention is to serve as a central hub for all communication to the wider public. 

In the coming months we are planning to additionally create a YouTube ASTEP account in order to                 
host the free training webinars that the ASTEP website will offer to the general public and the target                  
groups as described within this document. 
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Annex I:  Initial ASTEP Website - Homepage mock-up designs 
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Annex II: Final - Live - ASTEP Website 

Homepage:
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About: 
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Objectives: 
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Overall Concept: 

 

  

Page 41 of 60 
 



D9.3 ‘Project Website and social media profiles’ 

Methodology: 
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Consortium: 
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Case Studies: 
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Dissemination & Communication 
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News & Events: 
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ASTEP Kick-off Meeting! 
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End Users: 

 

  

Page 49 of 60 
 



D9.3 ‘Project Website and social media profiles’ 

Contact us: 
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Privacy Policy:
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Cookie Policy: 
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Terms of use: 
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Annex III: Template for ASTEP partners for information to be shared           
in social media  

TEXT: 

To be shared 

IMAGE  

To be shared 

Share it in (Yes/No) 

a) Web page Y/N 

b) Linkedin Y/N 

c) Twitter Y/N 

d) YouTube Y/N 

e) Researchgate Y/N 

If it has to be published on a certain date: 

What date? 

Please send this information to: ​info@astepproject.eu (email address for webpage, Linkedin,           
Twitter, and Youtube updates) 
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